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Cocoa: Big and Beautiful

•
 

40‐50 million people

•
 

5‐6 million farmers

•
 

3,5 million tons

•
 

Demand increase: 3 %

•
 

Value $ 6 billion (?)
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Programme

Connecting the Farmer to the Consumer
How can the farmer be better connected to the rest 

 of the value chain?

Bridging origin supply with consuming market demands 
…a world where consumers understand the farmers’

 situation and the farmer understands the consumer?

Connecting the Consumer to the Farmer
How consumer demand/needs affect the supply chain 

 and farmers.

Plenary debate: How do we strengthen this value chain?
How do we all collaborate to achieve a better future?
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Port of Amsterdam is a company of the city of Amsterdam

Port of Amsterdam
 Sustainability challenges and 

innovation in the cocoa supply chain

James Hallworth, Commercial Manager Bulk & Industry
WCF Partnership Meeting, 14 October 2009, Brussels
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Economic heart of Europe
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Our goal: Sustainable port



CO2 reduction via Multi modal transport



CO2 reduction via Multi modal transport



59% ► 35%

31% ► 45%

10% ► 20%

Modal split



Braungart: “There’s no such thing as waste”



Environmentaly friendly pest control



Intensive use of valuable space in the port area
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World Cocoa Foundation

Let us see a video…..



WCF –
 

educating farmers 
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World Cocoa Foundation

Lunch
(until 1:30)



World Cocoa Foundation

16th PARTNERSHIP MEETING 
October 14‐15, 2009


	World Cocoa Foundation
	Slide Number 2
	World Cocoa Foundation
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	World Cocoa Foundation
	Cocoa: Big and Beautiful
	World Cocoa Foundation
	Programme
	Programme
	Slide Number 14
	Slide Number 15
	World Cocoa Foundation
	Slide Number 17
	Port of Amsterdam�Sustainability challenges and innovation in the cocoa supply chain
	Amsterdam - Airport-Seaport-City
	Multipurpose port
	Economic heart of Europe
	Our goal: Sustainable port
	CO2 reduction via Multi modal transport
	CO2 reduction via Multi modal transport
	Modal split
	Braungart: “There’s no such thing as waste”
	Environmentaly friendly pest control
	Intensive use of valuable space in the port area
	Programme
	Slide Number 30
	World Cocoa Foundation
	Programme
	Slide Number 33
	World Cocoa Foundation
	Programme
	World Cocoa Foundation
	World Cocoa Foundation
	Slide Number 38
	World Cocoa Foundation
	World Cocoa Foundation
	World Cocoa Foundation

